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Kim’s a successful pastor for 18 years.
Eric is a Fortune 500 marketing exec.

Together, we combine the best of the 
secular corporate world and church 
practice to deliver the newest skills 
and trends with a sound theological 
understanding to create positive 
change.
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How Do People F ind A New Church? (c irca 1970s)
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How Do People F ind A New Church? (c irca 1990s)
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How Do People F ind A New Church? (s ince 2000)
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Which Church Would You At tend?

www.bright.net/~fumc/ www.wapakfirst.org
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#1 Build a Hub©
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What questions 
are people 
looking to 
answer?

Your 
Website

“New 
Person”

“Regular 
Attender”

“Active 
Member”IT DEPEANDS!
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What do people need to know?
New Person – “Is this the right place for me?”
• What is Worship Like? (times, styles, sermon)
• Will this church meet my needs? (life stage, issues, gaps)
• Will I fit in? (theologically, demographics, psychographics)

Regular Attender – “What is going on this week?”
• What is going on?  (activities and happenings)
• How do I get involved? (ways to volunteer)
• How do I stay connected? (ways to make friends)

Active Member – “What do I need to do?” 
• How do I keep up with what I need to do? (coordination)
• Why and how should I give? (giving and stewardship)
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Building a content map 
(steal with pride)

• Compile a list of church website that your 
team likes and finds easy to navigate.

• Review them as a team and ask what would 
work for your church.

• Build the content map of pages.

https://www.sitebuilderreport.com/inspiration/church-websites©
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https://www.sitebuilderreport.com/inspiration/church-websites


MAKE SURE TO HAVE THE FOLLOWING:

• On the front page
• Service Times (as one of the first things you see)
• Address of the Church (make it highly visible)
• Directions or Connection to Google Maps (on front page and on contact us)
• Phone number to call for questions.

• Easy to find:
• About Us or some introduction to the church and what you stand for.
• What to Expect on a Sunday AM
• What You Believe
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Build Your Site Map
Welcome Home Meet First 

Church
Worship Grow Serve My First Church

• Friendly welcome
• What to expect
• Prayer Request
• Sermon example or 

church 
walkthrough

• Hi Neighbor 
• Our Story
• Why We Are Here
• What We Believe
• Join Us

• 8:15 
Traditional

• 10:30 
Traditional

• 10:45am 
Contemporary 

• Sermons

• Children
o Portfolio of all 

activities (Sunday 
School, VBS, etc.)

• Youth
o Portfolio of all 

activities (Sunday 
School, Confirmation, 
Youth Group, etc.)

• Adult
o Portfolio of all 

activities for adults 
(Sunday School, 
Weekly Studies and 
Small Groups, 
Women’s Groups, 
Men’s Groups, etc.)

• Get Involved (Inside 
the church)

• Caring for our 
Community

• Serving our World

• calendar of events
• Blog
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Use a Templated Website
• 3 Major Providers but there are others including ones specifically 

designed for churches.

Wix SquareSpaceWeebly
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Wix = POPULAR
• PROS

• A simple drag/drop editor with 500+ 
design options (including video 
backgrounds)

• Very user friendly
• Comprehensive support tools and how-

to videos
• Wix's patented Artificial Design 

Intelligence (ADI), which prompts users 
through a series of questions.

• CONS
• Does not allow users to change a 

template once the site is published. 
• Only two-level navigation.
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https://www.wix.com/website/templates/?criteria=church

https://www.wix.com/blog/2012/09/beautiful-church-websites/https://www.websiteplanet.com/blog/best-wix-templates-churches/

https://www.wix.com/website/templates/?criteria=church
https://www.wix.com/blog/2012/09/beautiful-church-websites/
https://www.websiteplanet.com/blog/best-wix-templates-churches/


Great Wix Example

https://www.c3church.com/

https://www.c3church.com/


Weebly = SIMPLE
• PROS

• Simple templated drag/drop builder.
• Many stylish design themes. 
• More navigational flexibility to support a deeper, 

larger site. 
• Provides guides to help churches with Search 

Engine Optimization.
• Can easily add a members-only area to their site.
• Blogging and marketing tools (social sharing, RSS, 

email campaigns) are more enhanced than Wix's.

• CONS
• Lacks the cool guided AI design of Wix.
• If a Weebly site crashes during an update, 

restoring it to the last live backup requires 
contacting their support department.

• Weebly does not have a specific church template.
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Built with Weebly.
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SquareSpace = PRETTY
• PROS

• Best for  stunning image-heavy online portfolio or 
brochure websites. 

• Best suited for churches using an experienced web 
designer.

• CONS
• Building a site here is more technical and less intuitive 

than the drag/drop builds of Wix and Weebly. 
• Squarespace is so customizable that the options may be 

overwhelming to some.
• There are some non-profit templates but no specific 

church web templates.
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https://rigorousthemes.com/blog/best-squarespace-templates-for-churches/

https://www.squarespace.com/templates/browse/topic/community-non-
profit/type/blog&launch-page&memberships&online-store&portfolio

https://churchdesign.co/tutorials-guides/20-amazing-church-websites-built-with-
squarespace

https://rigorousthemes.com/blog/best-squarespace-templates-for-churches/
https://www.squarespace.com/templates/browse/topic/community-non-profit/type/blog&launch-page&memberships&online-store&portfolio
https://churchdesign.co/tutorials-guides/20-amazing-church-websites-built-with-squarespace


Great SQUARESPACE Example:

https://lifeatcrossroads.squarespace.com/

https://lifeatcrossroads.squarespace.com/


Built with 
with Squarespaceus
ing the 
Anya template.
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https://www.sitebuilderreport.com/try/squarespace?l=AD_church-websites
https://www.sitebuilderreport.com/try/squarespace?l=AD_church-websites


Create a wireframe of every page
• Create a rough sketch 

of every page on the 
website.
• Look at other websites 

for ideas.
• Keep them simple and 

post them on a single 
wall.
• Try asking key 

questions and then see 
if you can easily find 
an answer to it.
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Search for design template & plugins to 
meet your vision.
• Search for “best 2020 church websites Wix” and 

find our what templates they used.

• Search for templates with your technology choice 
that look close to your wireframe or adapt your 
wireframe to look like it.
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Toughest part of 
any website:

CONTENT 
for ministry 
areas and 
activities.
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Building the page content
• Define what is needed for each page (copy, pictures, etc.)
• Assign an owner for each page and ask them for:
• Title
• Body Copy (and suggested length)
• Pictures

• Collect everyone’s input and have ONE EDITOR put it is a 
consistent tone and appropriate length.
• Edit copy to reflect key words of what people will search on.
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Help Google Find Your 
Website.
• Put your address everywhere on your site.  Main 

page, footer, in even in blog posts.

• Embed a Google Map in the contact page of your 
website.

• Cross-link “internal” articles inside your website.

• Make sure you have a blog on your site.  Post all of 
your newsletter articles as individuals posts and then 
repost on all social media sites.

• Build a communication plan to regularly post on your 
“hub.” 
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YouTube is Your Friend
There are tons of 
videos to show you 
how to build your 
site.
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Final thoughts about your webisite
• Be Brief – you have 5 to 8 seconds to capture someone’s attention.
• Keep it simple – you have to maintain this site.
• Must be mobile – 60%+ will use smartphones to find you.
• Keep content current – Nothing is worse than showing up late 

because it is summer worship hours.
• Cross-link pages – It helps people get around the site.
• Always keep improving – The first design will never work.
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#2 Claim your location
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Assess Your Google Landscape

• Open an incognito browser.
• Start by typing in “churches near [city] [state]” both in the Google search bar 

and in Google Maps.
• Try it with and without a denomination “Methodist church near [city] [state]

• Try it without the state (since some people forget it.

• Search on your church’s name (with and without city)
• Brainstorm a list of terms that people not associated with your church may 

search on (both church related and not).

NOW…take note what page you are on and where you rank.
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https://www.google.com/


See How Google “Sees” You
• Visit Google.com
• Type “site:[domain.com]”
• don’t include any extra spaces, the http:// or 

www.
• a search of this type for Broken Sheep would look 

like site:brokensheep.com

flockology.com = pretty strong.Brokensheep.com = listed but not great.
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Claiming your Locat ion

Google.com Bing.com

Yelp.com

Facebook.com
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Claiming your locat ion on Google

Go to Google Help for the 
detailed walkthrough.
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https://support.google.com/business/answer/2911778?hl=en&visit_id=1-636333064386937483-22478354&rd=1


Fill Out Your List ing Completely!!!
Add pictures of the 
building and the people 
(with appropriate care.)

Business Hours, Contact Info 
and website are Important!

Create Q&As for key 
questions visitors may have.
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How to add Q&A’s

Open an incognito window.1

2

3

Click on Ask A Question

After logging in with an email not attached to 
your church, ask questions relevant to visitors.

4 Once done asking 
questions, close the 
incognito browser, log 
back into church account 
and answer the questions.
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#3 Get Found 
via Outposts

© 2021 Broken Sheep LLC.  All rights reserved.



Start with Facebook 

• High traffic site that fits into people’s daily habits
• 66% of monthly Facebook users use it daily.
• Americans spend 58 minutes per day on Facebook.
• Each visit lasts 8 to 10 minutes.

• The Pros
• Super easy to set up.
• Simple to manage

• The Cons
• Very limited functionality.
• Limit in SEO. Facebook is matters.
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Set up a Facebook Page
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Feed Your Facebook Page
• Post Daily
• Announcement of Outreach Events
• Questions based on Sermon 
• Scriptures

• Facebook loves videos. 
• Facebook likes diverse content and discussion.

©
 2

02
1 

Br
ok

en
Sh

ee
p 

LL
C.

  A
ll 

rig
ht

s r
es

er
ve

d.



Get reviews for your church!
• Fill out reviews on 

Google, Facebook & Yelp.
• Encourage reviews from 

members & regular 
attenders (including 
pictures)
• Christmas & Easter
• Outreach events
• Church Anniversaries
• New Members Classes
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Let’s Chat!

Eric Seiberling
eric@brokensheep.com
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www.brokensheep.com
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