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Adopt
an Abundance 
Mindset
• People are willing and 

able to contribute 
more.

• There is enough.
• Invitation to be a part 

of what God is doing 
through your church.

Presenter Notes
Presentation Notes
Year end campaigns are often about scarcity and lack.  How many times does the finance team say “we need to end well so we finish in the black?  If this is the mind set our results will be at best marginal.  



Keys to Success

• Giving is about gratitude, 
prayer and faith rather than 
budgets.

• How will increased giving 
enable you to have a 
greater impact?

• Share your ministry story.
• Invite a variety of giving 
options.



Say Thank You

Quarterly 
Letters End of Year

• personal note to 
top 10%

• Email to top 20% or 
50%

Private 
Meetings

• One on ones w/top 
10

• Top 10% appetizers 
@ parsonage

• Top 20% Church 
Dinners



Remember…. 
(just focus on 

thank you)

People like to be 
thanked!

Include the many 
diverse ways to 

give. 
(giving talk)

Everyone likes to 
give; don’t give an 

out.

Target Thank You 
Notes

# 1 reason people 
give a second gift 

Just thank—don’t 
ask!

Thank for other 
than money Involve Others



End of Year Opportunities

#Giving Tuesday
November 29, 2022
Use Your Social Media
Digital Giving … special text 
appeal
Email reminder that day 
w/easy link

Christmas Offering
Christmas Letter tied to 
Christmas Eve
Christmas Campaign

End of Year Giving
Tax purposes
Budgeting
Reminder of tithe first & 
did you meet your goal
Support Christmas Offering



Participate in 
GivingTuesday
Nov. 29, 2022
• 35 million people 

participated in 2021.
• Choose a project.
• It is easy and costs 

nothing to 
participate.



#Giving Tuesday

• Focus upon electronic giving
• Create QR code
• Optimize all digital platforms – website, FB, 

Twitter & Insta (bare minimum)
• # is key. It’s not a pencil number
• Plan ahead … plant the seeds … share the 

story … ASK

Presenter Notes
Presentation Notes
Sample contact-email or letter

Always connect to ministry



End of Year Letter

Tell the 
Story—Wins 
and Dreams

Demographic 
Specific 

A picture is 
worth 1,000 

words

Presenter Notes
Presentation Notes
This where we answer the question about not using guilt and making people feel good about giving.  

Cannot be about ending the black must be about ministry and impact.  





Christmas 
Campaign

Entire Series Around Giving 
at Christmas
• It’s Not Your Birthday – Mike 

Slaughter

Christmas Offering System

• based upon The Rocket Company
• Double and Triple your normal 

Christmas Eve Offering



Christmas 
Letter

Branding – make it stand out

Envelope – make it easy
• SASE – make it even easier

Set a Date

Email Reminders



• Vision!!!!
• Choose up to 3 Vision Initiatives
• One Theological Push – We Give b/c…

Christmas Offering System

Presenter Notes
Presentation Notes
Be clear about vision initiatives—do we mean mission type focus—beyond the church wall focus



Christmas 
System –

Action Steps

Timeline
4-6 weeks before –
Initial letter to the 

congregation

Weekly Emails – Why 
the offering & 

explaining the 3 goals

1 week before –
Follow up letter with 

envelope included

Choose the Date

Set the Vision and Goals



• 10% of all giving happens in the last 3 days of the year
• Letter targeted to end of the year if choosing not to 

focus on Christmas
• Reminding givers of tax opportunities
• Set it apart from the End of Year Letter to go out in 2022 

with tax statements
• Focus upon the new year and what’s to come

End of Year Giving



And Remember—Impact Impact Impact
Story Story Story

Offering Talks/Giving Talks -Connect Dollars to Impact

Presenter Notes
Presentation Notes
Big Question is can we do all this well in 45 minutes.  

Do we include the sign up info for giving 365 and provide the end of year giving program from Horizons.  



PRODUCT SHOW CASE

The 
Ultim
ate 
Givin
gTue
sday 
Fund
raisin
g 
Toolk
it
Give
Gab's 
Givin
gTues
day 
Toolki
t has 
everyt
hing 
you 
need 
to 
make 
an 
impac
t 
during 
this 
year's 
global 
day of 
gener
osity. 
From 
social 
media 
graphi
cs 
and 
templ
ates 
to 
fundra
ising 
guide
s and 
more, 
this 
free 
kit 
includ
es 
everyt
hing 
you 
need 
to 
launc
h a 
succe
ssful 
Givin
g Day 
and 
grow 
your 
result
s year 
after 
year.

LEARN MORE

http://sm1.multiview.com/t/gcH1AAhbaBPWPTS9QNLEfDG2kEF%7EaVIkPBQIeaaaaVIkBRTLQMaaa?m=zfjdlg6bl%7E25x7avkpsvgz.glm%7Eamp;k=ltVrXuspX%7E25Btohyb6hul.uX0%7Eamp;e=IY%7Eamp;4=%7Eamp;k=zfjdlg6bl%7E25x7avkpsvgz.glm%7Eamp;8zDxBzEw91
http://sm1.multiview.com/t/gcH1AAhbaBPWPTS9QNLEfDG2kEF%7EaVIkPBQIeaaaaVIkBRTLQMaaa?m=zfjdlg6bl%7E25x7avkpsvgz.glm%7Eamp;k=ltVrXuspX%7E25Btohyb6hul.uX0%7Eamp;e=IZ%7Eamp;4=%7Eamp;k=zfjdlg6bl%7E25x7avkpsvgz.glm%7Eamp;8zDxBzEw91
http://sm1.multiview.com/t/gcH1AAhbaBPWPTS9QNLEfDG2kEF%7EaVIkPBQIeaaaaVIkBRTLQMaaa?m=zfjdlg6bl%7E25x7avkpsvgz.glm%7Eamp;k=ltVrXuspX%7E25Btohyb6hul.uX0%7Eamp;e=IX%7Eamp;4=%7Eamp;k=zfjdlg6bl%7E25x7avkpsvgz.glm%7Eamp;8zDxBzEw91


https://www.umcdiscipleship.org



RESOURCE

Download



Giving365.com
Receive all resources mentioned during 
this presentation and more for FREE at 

https://giving365.horizons.net/
https://giving365.horizons.net/


Comments--Questions
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